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LaGuardia Community College’s Rajendra Bhika 
raises bar for students with multi-media concert   

Steinway piano marketing project taps history as teaching 
tool for future 
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Christie Farriella for New York Daily News 

Rajendra Bhika, an assistant professor of business and technology at LaGuardia 
Community College, is helping to organize a school concert featuring student performances 
and projects based on archives of famed Steinway & Sons piano firm.  

Rajendra Bhika had an “Ah Ha!” moment when math was suddenly as clear to him as a full 
moon on a cloudless night. 



A lot of people have since benefited from Bhika’s revelation, from the Metropolitan 
Transportation Authority, where he once worked as a senior financial analyst, to LaGuardia 
Community College. 

Bhika, a certified public accountant with dual undergraduate degrees in accounting and 
economics and a master’s degree in economics, all from Queens College, is an assistant 
professor in the Business and Technology department at LaGuardia. 

“I love teaching,” said the 32-year-old South Ozone Park, Queens, resident. “I truly believe it 
was my destiny to teach.” 

Count venerated Queens piano makers Steinway & Sons among those beneficiaries, and in a big 
way. 

Over the last few months Bhika enlisted more than 160 LaGuardia students in a range of 
disciplines and a number of professors to tap into the Steinway archives housed at LaGuardia. 
The idea was to design a next generation marketing program promoting business and arts 
education while creating new potential markets for the Astoria company. 

Then they added music. 

You can hear and see the results of the massive effort on Wednesday, March 28, from 2:15 p.m. 
to 3:15 p.m. in the college’s Little Theater as the college presents “Business & Arts in Harmony: 
Steinway & Sons Concert.” 

Under the theme, “Steinway & Sons — Past, Present and Future,” the program will include 
student vocal and or instrumental performances of the music that was popular during several 
periods, from the company’s creation in 1853 through its growth into one of the world’s most 
recognized and celebrated piano makers. 

The performance will include a synopsis, given by a student, of major events in Queens, New 
York City and the country during each of the periods: 1850s to 1860s, 1870s to 1880s, the 1920s, 
1970s, and present to the future. 

A multi-media presentation on the periods will be shown during each performance, and the 
hallway to the Little Theater will be lined with exhibits and pictures from the Steinway archives. 

The project involved 10 LaGuardia departments and divisions, including the President’s office, 
the school Performing Arts Center, the English department, Marketing and Communications 
department, and WLGCC, the college’s web radio station. 

The faculty helping out for the event was too numerous to list here. 

The project started after Steinway President Ronald Losby asked the college faculty to come up 
with a marketing program to attract a diverse group of consumers like LaGuardia’s student body, 
to the Steinway brand. 

Students wrote the promotions, which are running on the college website,lagcc.cuny.edu/home, 
in eight languages on the college radio station, and can be seen on the school’s concert 
homepage, http://www.lagcc.cuny.edu/About/marketing/steinway-project/home/ 



“Working in groups, the students developed the speeches that will be presented before the 
performances, and we had faculty members from the English department have their students 
review the speeches that the marketing or management students came up with,” Bhika said. “So 
the students are learning by looking at work done by other students. They’re sort of like 
challenging each other two, because they’re setting the bar for each other really high, and that’s 
very exciting.” 

Essentially the project gave Steinway the resources of a Madison Avenue advertising agency 
without the cost. The company is loaning a piano to the school for the concert. 

Bhika’s parents brought him and his older brother to the United States from Guyana, South 
America, in 1991, when he was 11-years old. 

“Now I understand why they brought us here, to get a quality education and to have the 
opportunity to make something of yourself, but then I didn’t understand it,” Bhika said. “In 
America, the opportunities are limitless. You just have to take the opportunity.” 

They settled in Richmond Hill, where he went to Public School 55, Junior High School 210, and 
Hillcrest High School in Jamaica. For a long time school was not his thing. 

“I used to cut school, I did badly in school,” he said. 

That all changed when he was 12 at JHS 210. 

“I was in an extra tutoring session, and one problem that he gave me or something he said, it was 
like the world of mathematics exploded in my head and I could see everything,” Bhika said. “I 
was not good in every other subject, but understanding math made people look at me different 
and made me want to live up to their expectations. 

“From there on everything started to fall into place.” 

After graduating from Queens College Bhika worked for a private accounting firm, then for the 
MTA before giving up a substantial salary to join LaGuardia in 2006. 

Bhika credits his teachers here and in Guyana with molding him into the teacher he is now. 

“I listen to the students, and understand their needs, but I also demand a lot of them,” he said. 
“That is raising the bar for them. 

“It’s important that you set standards and create expectations, not mediocre expectations but 
great expectations, beyond their reach so they can keep reaching to get to a new level. 

“That’s what I’m doing. Learning never stops.” 
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